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	ABSTRACT

	This research seeks to evaluate the current status of farmers’ orientation about entrepreneurship and its relevance to the farming business, identify and analyze major dynamics promoting or hindering entrepreneurial skill development among farmers, assess training requirements for the promotion of entrepreneurial culture, and suggest a viable model for the promotion of the farming business. The research was conducted in District Lahore Punjab, Pakistan. Primary data were collected from 300 farmers using pre-tested questionnaires through personal interviews. Farmers were selected from different farming businesses, such as major crops, minor crops, fruits, and vegetables, to evaluate their relative success or failure. The collected data were analyzed by using descriptive statistics to draw interpretations about the socio-economic and business features of farmers, factor analysis to identify major variables affecting the entrepreneurial skills of farmers, and a binary logistic model applied to analyze the major determinants of farmers’ satisfaction from their current entrepreneurial ventures. Based on the recommendations, a business model was suggested to improve the entrepreneurial culture.
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INTRODUCTION

The rural-urban monetary disparity is a major concern in Pakistan. The average monthly household income of the rural population (Rs. 12626) is less than that of the urban inhabitants (Rs. 17970). The incidence of poverty is higher, at 34 %, compared with 19 % for the urban population (GOP various issues). This disparity is due to the greater access of the urban population to higher and better income employment, while rural residents depend significantly on low-income monetary activities, specifically in the primary sectors. This economic disparity stimulates rural-urban migration, which aggravates the already depressed situation in the urban areas of Pakistan. 

Due to emerging requirements and inadequate work opportunities in rural localities, people are leaving their centuries-old family profession, i.e., farming. In developing countries, around 60 million inhabitants migrate from rural to urban localities each year, and Pakistan is no exception to this phenomenon (GOP various issues). Another reason for the rural-urban disparity is the differences in the business mindset of the people. Mainly, people in urban areas are more business-oriented than their rural inhabitants. According to the Household Integrated Economic Survey 2021–22, the number of business employers is greater in urban areas (0.53 million) than in rural areas (0.24 million), and reversely, the number of employees is greater in rural areas (10.77 million) than in urban areas (8.62 million). So, to bring the rural sector up to par with the urban sector, there is a dire need to change the mindset of rural inhabitants by motivating them to become entrepreneurs (GOP various issues). 

This change is needed as the agriculture sector remains an essential part of Pakistan’s economy. It gives an 18.9 % share of the gross domestic product (GDP), and it contributes almost 42.3 % of the country’s employment prospects. More than two-thirds of the population of Pakistan lives in rural localities, and their earnings revolve around the agriculture sector and associated activities. Like numerous developing nations, poverty in Pakistan is primarily a rural phenomenon; therefore, the advancement of the agrarian sector is a prerequisite and a prime vehicle for lessening poverty and accelerating the standard of living in rural localities (GOP various issues).

In the past, agriculture in Pakistan was considered a family profession rather than a business activity. As a result, this sector and its allied activities could not be developed much. As such, limited investment was directed towards this sector. However, changes at the global level and domestic food crises such as those involving wheat flour, maize, sugarcane, poultry, and milk have made it necessary to treat this sector as a commercial activity in the country. At the same time, occasional but significant profits in many crops also convinced farmers to invest in and deal with this sector as a business activity (Chand, 2019).

Agribusiness in Pakistan primarily consists of micro-ventures. The average small localities venture has slightly more than 2 laborers. Village business entities, on the other hand, hold about 1.74 laborers, including paid and nonpaid family members and hired laborers. Merely 3 % of non-farm business entities in small localities and 1 % in rural areas have more than 5 laborers. As such, a significant population of workers in small towns and rural business entities in Pakistan comprises family laborers. Almost 24 % of small-town business entities report the hiring of laborers, as compared to merely 12 % of rural business entities (Sur and Zhag, 2016).

Agriculture in Pakistan is on the verge of commercialization, and the agribusiness field is deepening its roots in the rural areas of the country. This has attracted many entrepreneurs to this sector. However, certain peculiarities and technicalities of agribusinesses make it a challenging venture as compared to other businesses. As such, many budding entrepreneurs generally have reservations to investing in and offering services in this sector.

The foundation for the success of an agribusiness predominately relies on trained, effective, and efficient entrepreneurs having the abilities to run micro rural business entities. Accelerating agricultural entrepreneurship is a vital aspect of agribusiness and community development. There is a dire need to convey entrepreneurial applied skills in farming communities so that they can grasp diverse marketing windows in their local localities and the international markets (Aziz and Naem, 2013). According to Charney and Libecap (2000), training people in the field of entrepreneurship produces independent entrepreneurs. In addition, they looked into how teaching students about entrepreneurship improved the basis for new business ventures, served as a source of self-employment, increased the possibility of creating new products, and had the greatest impact on job placement for students who ran their high-tech businesses.

According to Shane and Venkataraman (2000), entrepreneurship is concerned with the conditions that shape opportunity, the process of finding opportunity, the assessment and exploitation of opportunity, as well as the specific decision-makers who carry out these tasks.

Stanton (2000) looked at how competent buyers were unable to participate in new marketing opportunities and how small producers in the agricultural sector had insufficient access to cash and technical support. He suggested that the government concentrate on expanding its development strategy to include agrochemical firms. With the aid of government backing, whether in the form of fundamental infrastructure, clear policies, and guaranteed ongoing availability of finance and technology, local agribusinesses should be shielded from external forces.

Chealy (2001) did research on small and medium-sized businesses in Cambodia that were involved in the manufacturing industry. He concluded that the four main managerial activities—finance, human resource management, production technology, and marketing—had an impact on the small and medium-sized companies (SMEs) in the nation. He distinguished between successful and failed businesses using the four managerial tasks outlined previously. To do this, he surveyed 112 manufacturing SMEs and analyzed the results using t-tests. He found that businesses varied from one another in six ways, including 1) firm size, 2) industry, and 3) location.

The main elements that were considered to contribute to the success of SMEs in Sri Lanka were examined by Wijewardena and Zoysa in 2003. 262 firms responded to a poll that was used to gather the data. The 25 criteria were inquired about in a questionnaire, and respondents were asked to score their thoughts on each of them on a five-point Likert scale. The data were evaluated using ANOVA and factor analysis, as well. Six elements that had a positive and crucial impact on the success of the organization were selected from a total of twenty-five through factor analysis. The following elements were listed in order of importance: 1) customer orientation, 2) product quality, 3) managerial effectiveness, 4) compassionate atmosphere, 5) access to financing, and 6) marketing approach.

Rogoff et al. (2004) used three data sets to analyse the internal and external factors affecting small company owners' success or failure. They questioned the respondents in an open-ended manner about the elements that contributed to the success or failure of their firm. The sample included 236 business owners from four different U.S. cities, 189 pharmacy proprietors in the state of New Jersey, and 16 experts who were academics, MBA grads, and business counselors. They concluded that both internal and external factors—including those relating to finances, the economy, technology, and location—were responsible for the success of the company. Excellent customer service, good personal service, marketing activities, issues with human resources, individual qualities, and management issues are a few examples of internal elements. 

Adedokun et al. (2005) used a structured questionnaire to conduct an empirical study on the significance of small-scale wood-based industries, which account for 44% of all rural labor force participation in Akure Local Government Area, Ondo State. The sample was taken from the ten communities that were arbitrarily chosen. The businesses used to gather the data were relatively small, mainly reliant on family labor, and employed very basic technology. These businesses struggled with a smaller number of markets, inadequate or restricted access to raw materials like wood and other natural resources, limited financial resources, and labor shortage. They recommended removing restrictions on small businesses to ensure their long-term growth. 

Research Gaps

It is evident from studying previous studies of emerging and established nations that entrepreneurs are the main engine behind any nation. Entrepreneurs contribute significantly and in a variety of ways to the nation's economic growth. The key elements that contributed to the success of SMEs included customer focus, product quality, managerial effectiveness, availability to finance, company size, HRM practices, profit generated by a firm, technical capabilities, and marketing strategy. According to earlier research, small and medium-sized businesses (SMEs) place more value on having access to capital and a welcoming work environment than do large corporations, while corporations place more value on customer focus, product quality, management effectiveness, and marketing strategies. The literature from the Pakistani studies narrated that the major factors affecting the success of the businesses of SMEs were motivation to conduct business, support from family, social networking, financial and economic constraints, political and environmental issues, marketing, and mobility. Previous research revealed that the elements influencing the performance of rural businesses had not received much attention. The study at hand is thus intended to investigate these problems in South Punjab.

Objectives

This research study was carried out to achieve these objectives:

1. To categorize the socio-economic profile of sample respondents.

2. To evaluate the social and economic factors that boost or impede the development of entrepreneurial attitudes and entrepreneurial success in the farming community.

3. To suggest strategies for the promotion of entrepreneurial culture in farming businesses
MATERIALS AND METHODS

Statistical methods assist the researcher in gathering data relevant to a study issue. Three statistical methods were applied in this study: factor analysis to examine the key variables that influence the success of rural entrepreneurs, descriptive statistics for significant demographic and socioeconomic variables, and regression analysis to calculate the relative contributions of these variables. For analysis, data were cleaned up and put into Microsoft Excel.

oSelection of Study Area 

The topic should be studied on a much larger size, like the entire province or nation, however owing to the student researcher's constraints (such time and funding), the study was only conducted in District Lahore, Punjab, Pakistan.

oSample Selection

The district Lahore has a major share of almost all important crops, including grains, fruits, and vegetables, and has important industries. So, it was easy to access all types of rural entrepreneurs.

oSample Size and Sampling Technique

If a small-scale inquiry was to produce reliable results, a sufficient and scientifically sound sample was necessary. Hence, a representative sample of rural business owners was obtained. The sample was chosen using a multistage random sampling approach.
oFarm Entrepreneurs

A list of farm entrepreneurs was obtained from the Department of Agricultural Extension, and Lahore was selected as a representative district. From Lahore tehsil, eight villages were selected randomly, and from each village, 75 farm entrepreneurs were selected randomly for information regarding marketing practices and identification of success factors.

oLivestock Entrepreneurs

A list of livestock entrepreneurs was obtained from the Department of Agriculture and Livestock, and twelve was selected as a representative district. From Lahore tehsil,eight villages were selected randomly, and from each village, 75 livestock entrepreneurs were selected for information regarding marketing practices and identification of success factors.

oNon-farm Entrepreneurs
 The one hundred and fifty respondents of non-farm entrepreneurs were selected randomly for interview from Lahore tehsil. Non-farm entrepreneurs such as beoparies, commission agents, inputs suppliers, etc. were selected to collect detailed information about marketing practices and the identification of success factors from the district Lahore.

oFactor Analysis
Since it lowers a large number of overlapping variables to a smaller set of factors, factor analysis is a method that is employed as a data reduction tool. The most common variation possible among all the variables is extracted via factor analysis and put into a single score. The phrase "factor analysis" refers to a group of methods mostly employed for data reduction and summarization. Many factors that must be distilled down to a manageable amount may exist, almost all of which are interrelated. In terms of factors or components, associations between variables are shown.

Factor analysis is mathematically similar to multiple regression methods in that all variables are represented as a linear combination of fundamental components. The term "commonality" refers to how much variation a variable has in common with all the other variables included in the study. The factor model may be represented as follows if the variables are constant and standardized:

Xi = A1 F1 + A2 F2 + A3 F3 + A4 F4 + ……….. + Am Fm + Vi Ui                (3)

Where 

Xi = ith standard variable

Aij = Standardized multiple regression coefficients of variable I on the common factor 

j = Common Factor

Vi = Standardized regression coefficient of variable I on unique factor I

Ui = Unique factor for variable I

M = Number of common factors

oData collection and Problem Formulation

The actions that need to be completed prior to data gathering and issue formulation are included in this stage. The factor analysis's goals must be determined by the researcher. The variables used should explicitly be based on the previous research. One ought to use a suitable sample. A five-point Likert scale (1 = Very Agree, 2 = Agree, 3 = Neutral, 4 = Disagree, and 5 = Strongly Disagree) was used to gauge the respondents' degree of agreement. These are the labels for the characteristics chosen for rural entrepreneurs in the current study:

oCorrelation Matrix

The simple correlation between any two sets of integrated variables is shown in a correlation matrix, which is a lower triangular matrix. The foundation of this procedure is a matrix of correlations between the selected attributes and traits. The component analysis may not be appropriate if there are only weak correlations between the characteristics. Significant correlations between characteristics and the same factors will exist (Gorsuch, 1983). In order to determine if the correlation matrix contains substantial correlations among at least some of the variables, Bartlett's test of sphericity is a statistical test that examines the complete correlation matrix. An index for comparing the size of the observed correlation coefficients to the magnitude of the partial correlation coefficients is the Kaiser-Meyer-Olkin (KMO) measure of sampling adequacy.


                           (4)

The more evidence there is of significant sample adequacy, the closer the KMO score is near 1 (small partial correlations) (.8 and higher are great,.7 is acceptable,.6 is mediocre, and less than.5 is unacceptable). For a successful factor analysis, reasonable big values are required. A component analysis of the variables may not be wise if the KMO values are little. Good factor analysis necessitates a KMO of 0.6 or above.

oNumber of Factors 

There are several approaches that may be used to determine the number of components. Eigenvalues are a great factor selection criteria, according to KMO. It should assume a factor if the Eigen values are bigger than one. It shouldn't be regarded as a factor if the Eigen value is less than one. The total variation explained by each component is displayed by the Eigen values.

oScree Plot

In a scree plot, the eigenvalues on the Y-axis are displayed in relation to the number of components on the X-axis. The curve of the plot is used to calculate the number of components.

oMultiple Regression Analysis (Model for Factors Affecting Success of Rural Entrepreneurs)

The main elements influencing rural entrepreneurs' performance were quantified using regression analysis. The use of multiple regression analysis, which estimates elasticities to provide a better interpretation of variables, was made. How strongly independent factors affect the dependant variable depends on the coefficient of elasticity. The following relationship is provided between the dependant and independent variables:

E = f (Xi Zj)                          (5)

Where;

E= Income of Entrepreneurs (Rs. / Year)

Xi = Vector of quantitative variables i = 3 

Zj = Vector of qualitative variables j = 7 

The equation can be written as;

E = λo + λ1X1 + λ2X2 + λ3X3+ λ4Z1 + λ5Z2 + λ6Z3 + λ7Z4+ λ8Z5+ λ9Z6+ λ10Z7+ μ           (6)

Where;

The primary variable influencing the success of rural entrepreneurs is checked using the dependent variable E. Five points were used to collect categorical data for the independent variables that were presented. Scale of Likert (Strongly Agree=1, Agree=2, Neutral=3, Disagree=4, and Strongly Disagree =5)  Xs and Zs are the independent variables :

X1= Age of the Respondent (Years)

X2= Education (Years of Schooling)

X3= Professional Experience (Years)

Z1 = Operational and HR Skills

Z2 = Marketing Skills

Z3 = Infrastructure

Z4 = Communication Skills

Z5 = Policy Reforms

Z6 = Accounting Skills

Z7 = Technologies Adopted

λo  stands for intercept, λs for elasticities, and μ for random error.

	Type of Entrepreneurs
	No. of Respondents

	Farm Entrepreneurs
	150

	Non farm Entrepreneurs
	150

	Total
	300


Table 1. Composition of Sampled Respondents
.
RESULTS AND DISCUSSION
•Kaiser- Meyer- Olkin (KMO) and Bartlett’s Test

KMO and Bartlett's test lets you find out how well a factor model works. KMO checks the suitability of factor analysis by measuring how well sampling is done. If the KMO value is between 0.5 and 1, factor analysis can be used. If the KMO value is less than 0.5, however, factor analysis can't be used for modeling.

The significant value of Chi2 is 180.064 with 78 degrees of freedom. The KMO statistic value of 0.543, which was more than 0.5, indicated that factor analysis should be used to evaluate the data.

The 1st factor with an Eigen value of 1.939 explained 14.913 % of the total variation in the data set. The 2nd factor, which had an Eigen value of 1.684, explained 12.953 % of the total difference. The 3rd factor, which had an Eigen value of 1.368, explained 10.524% of all the differences. 9.429 % of the total variation was explained by the 4th factor, which had an Eigen value of 1.226. The 5th factor, which had an Eigen value of 1.100, accounted for 8.458 % of all the differences. The 6th factor, which had an Eigen value of 1.039, explained 7.994% of all the differences. From the table, it was clear that the 64.271 % difference in the data set was caused by 6 factors.

13 of the 19 variables were loaded into 6 factors in which was how the most significant factors were determined using factor analysis. Regression analysis was used to assess the influence of the factors found on the success of the rural entrepreneurs after factor analysis.

•Summary of Descriptive Statistics

Descriptive statistics including mean, standard deviation, skewness, and kurtosis were used to characterize the data for the dependant variable (income) and the independent factors (operational and HR skills, marketing skills, infrastructure, communication skills, policy reforms, accounting skills, professional experience, education, age of the respondent, and technologies adopted). Skewness revealed the symmetry—or, more precisely, the absence of it. When there was kurtosis, the data was either flat or had a peak. If the distribution is normal, skewness must be 0 or extremely near to zero. Positive numbers in the data set indicated a rightward skewed data set, whereas negative values indicated a leftward skewed data set. The kurtosis for a normal distribution ought to be quite low. A positive sign indicated a peak distribution, whereas a negative sign indicated a flat distribution.

Strong correlations between the independent variables might cause collinearity (or multi-collinearity), which is undesirable. A statistic called tolerance demonstrates how linearly connected the independent variables are to one another (multi-collinearity). The tolerance in the other direction corresponds to the VIF, or Variance Inflation Factor. The variance of the regression coefficient increases in direct proportion to the VIF. The estimation of the regression coefficient becomes unstable as a result. High VIF values demonstrate the presence of several collinearities. Multi-collinearity is a concern if the value of VIF is higher than 10. All of the VIF values used in the study were lower than 10, which demonstrated the lack of multicollinearity in the data set.

•Regression Model Factor Analysis (Factors Affecting Success of Rural Entrepreneurs)

In developing countries, infrastructure made it easier to make things. It was shown that investments by the government in infrastructure in rural areas are a key part of the growth of agriculture (Hazell and Fan, 2002). Infrastructure was thought to be an important factor because it makes it possible to make and store more goods. The infrastructure coefficient of 0.178 (p0.01) had a positive sign and was significant. If all other things stayed the same, the coefficient of variable said that an entrepreneur's income could go up by 0.178 units for every one-unit improvement in infrastructure.

The communication skills coefficient of 0.084 (p0.01) showed a positive sign and was significant. If all other things stayed the same, the coefficient of variable showed that entrepreneurs' incomes could go up by 0.084 units for every one-unit improvement in their communication skills.

Reforms in policy were a significant factor. The coefficient for policy reforms is -0.125 (p 0.01), which is significant but has a negative sign. The coefficient of the variable said that, with all other variables being constant, if policy changes decreased by one unit, the income of entrepreneurs may decrease by 0.125 units.

Most of the time, money was used to measure success (Chivukula et al., 2009). The accounting skills coefficient of 0.120 (p0.01) showed a positive sign and was very significant. If all other things stayed the same, the coefficient of variable said that an entrepreneur's income could go up by 0.120 units for every one-unit improvement in accounting skills.

Recommendations

In order to improve the success of rural entrepreneurs in South Punjab, following recommendations can serve a long way in removing the bottlenecks:

•The results showed that if the various skills of the entrepreneurs viz. Marketing, Operational and HR, Communication and Accounting skills improve then there is an improvement in the profit of the various stakeholders. So, focus should be more on the improvement of these skills so that the ultimate goal of the businessman i.e., profit (success) achieves. 

•According to the findings, infrastructure, marketing, communication, and accounting skills all have a favorable impact on the success of rural entrepreneurs (income), whereas policy reforms have a negative but very significant impact on that success (income). Policy changes are detrimental.

•The government's present policies do not promote rural entrepreneurs. Age of the respondent, Professional Experience, and Technology Adopted all have a positive but unimportant connection with the dependent variable.). 

	V1= Production skills and Knowledge
	V2= Marketing skills and Knowledge

	V3= Financing skills and Knowledge

	V4=Bookkeeping skills and Knowledge

	V5= HR skills and Knowledge
	V6= Planning skills and Knowledge


	V7= Technical skills and Knowledge
	V8= Organizing skills and knowledge

	V9= Leadership skills and Knowledge
	V10= Oral skills

	V11= Product Quality
	V12= Written skills

	V13= Importance of Laws and Regulation to Business
	V14= Good Location

	V15= Infrastructure


	V16= Government Policies

	V17= Technical and Management Efficiency
	V18= Good Customer Relation

	V19= Monitoring and Evaluation skills and Knowledge


Table 2. List of Variables for Factor Analysis.

	Kaiser-Meyer-Olkin Measure of Sampling Adequacy.
	.543

	Bartlett's Test of Sphericity
	Approx. Chi-Square 
	180.064

	
	               Df
	78

	
	               Sig.
	.000


Table 3. KMO and Bartlett’s Test.

	Component
	Initial Eigen values
	Rotation sums of squared loadings

	
	Total
	% of Variance
	Cumulative %
	Total
	% of Variance
	Cumulative %

	Production Skill and Knowledge
	1.939
	14.913
	14.913
	1.939
	14.913
	14.913

	Financing Skills and Knowledge
	1.684
	12.953
	27.865
	1.684
	12.953
	27.865

	Bookkeeping Skills and Knowledge
	1.368
	10.524
	38.390
	1.368
	10.524
	38.390

	HR Skills and Ability
	1.226
	9.429
	47.819
	1.226
	9.429
	47.819

	Organizing Skills and Ability
	1.100
	8.458
	56.277
	1.162
	8.935
	56.277

	Monitoring and Evaluation Skills and Ability
	1.039
	7.994
	64.271
	1.039
	7.994
	64.271

	Oral Skills
	.909
	6.990
	71.261
	
	
	

	Written Skills
	.827
	6.363
	77.624
	
	
	

	Good Location
	.700
	5.383
	83.007
	
	
	

	Infrastructure
	.643
	4.945
	87.952
	
	
	

	Government Policies
	.559
	4.299
	92.250
	
	
	

	Good Customer Relation
	.540
	4.158
	96.408
	
	
	

	Product Quality
	.467
	3.592
	100.0
	
	
	


Table 4. Total Variance Explained.

	Factors
	Variables

	Operational and HR Skills
	Production Skills and Knowledge, HR Skills and Knowledge, Monitoring and Evaluation Skills and Ability

	Marketing Skills
	Good Customer Relations, Product Quality

	Infrastructure
	Good Location, Infrastructure

	Communication Skills
	Oral Skills, Written Skills

	Policy Reforms
	Organizing Skills and Ability, Government Policies

	Accounting Skills
	Financing Skills and Knowledge, Bookkeeping Skills and Knowledge


Table 5. Loaded Variables and Factors.

	Variables
	Skewness
	Kurtosis
	Mean
	Std. Deviation

	Income
	1.232
	.408
	1.42
	.629

	Age of the Respondent
	-.077
	-.564
	3.14
	1.043

	Education
	-.384
	-.765
	2.82
	.951

	Professional Experience
	.214
	-.838
	19.97
	10.051

	Operational and HR Skills
	.264
	-.407
	2.82
	.959

	Marketing Skills
	.060
	-.837
	2.82
	.861

	Infrastructure
	.023
	-1.116
	2.88
	.870

	Communication Skills
	.043
	-1.001
	2.63
	0.955

	Policy Reforms
	.771
	.279
	2.00
	0.826

	Accounting Skills
	.117
	-1.122
	2.82
	0.878

	Technologies Adopted
	-.367
	-.731
	2.28
	.656


Table 6. Summary Statistics of Data Used for Model Estimation.

	Variables
	Tolerance
	Variance Inflation factor (VIF)

	Age of the Respondent
	.525
	1.905

	Education
	.952
	1.050

	Professional Experience
	.497
	2.010

	Operational and HR Skills
	.606
	1.171

	Marketing Skills
	.601
	1.428

	Infrastructure
	.706
	1.431

	Communication Skills
	.872
	1.224

	Policy Reforms
	.792
	1.228

	Accounting Skills
	.684
	1.279

	Technologies Adopted
	.891
	1.122


Table 7. Collinearity Statistics of Variables.

	Variables
	Coefficient
	S.E
	T-Value
	(P-value)

	Age of the Respondent (years)
	0.001
	.003
	0.303
	0.762 

	Education (Years of Schooling)
	0.017
	.006
	2.812
	0.006***

	Professional experience (years)
	0.004
	.003
	1.178
	0.241 

	Operational and HR Skills
	0.241
	.033
	7.349
	0.000 ***

	Marketing Skills
	0.124
	.037
	3.367
	0.001 ***

	Infrastructure
	0.178
	.034
	5.267
	0.000 ***

	Communication Skills
	0.084
	.028
	3.027
	0.003***

	Policy Reforms
	-0.125
	.033
	-3.720
	0.000 ***

	Accounting Skills
	0.120
	.034
	3.527
	0.001 ***

	Technologies Adopted
	0.058
	.040
	1.447
	0.150 

	(Constant)
	-.839
	.226
	-3.718
	0.000

	R2
	0.771
	Adjusted R2
	0.756

	F- Value
	50.193
	No ob obs.
	300

	Significant at Significance level *** = 1%, **= 5% and *= 10%  


Table 8. Regression Results (Factors Affecting Success of Rural Entrepreneurs).
Note: Source: Author’s estimations/calculations
.
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